
2022

ALIGN YOURSELF WITH 
EXCEPTIONAL CONTENT

GET SEEN BY THE DECISION 
MAKERS IN THE DEVELOPMENT 

INDUSTRY

STUNNING EXPOSURE 
POTENTIAL

UDIA WA
ADVERTISING 

OPPORTUNITIES



As the leading voice representing the urban development industry, the Urban   
Development Institute of Australia (UDIA) is at the forefront of all things development 
in Western Australia.  
 
With a history spanning over 40 years, the Institute is the preeminent body that  
promotes excellence and innovation in the creation of the urban environment in WA.   
 
Spanning the whole of industry (developers, finance, design and planning, to local  
government and state agencies, and all of the essential service providers too; engineers, 
environmental consultants, accountants, lawyers, builders, architects, and more) UDIA 
members work together to create vibrant, liveable communities across WA.  
 
Representing all aspects and sectors of the development industry (with a particular  
emphasis on residential development, focusing on both land and built form/infill  
projects); UDIA holds a unique and well respected position. When it comes to informed 
conversations on the growth of Perth, UDIA offers an unrivaled insight.

About UDIA (WA)

Align your brand with excellence



Advertising with UDIA (WA)

2 - Urban Express 
(Digital eDM)

1 - The Urbanist 
(Digital & Hard Copy)

There are currently three advertising avenues available*

3 - The Urbanist Live
(Digital podcast)

*Terms and conditions apply



The Urbanist is the quarterly magazine produced by the Urban Development Institute 
of Australia (UDIA WA). 

UDIA WA’s magazine is an exciting product that provides members and development 
industry stakeholders with in-depth, well researched articles and information relevant 
to current and emerging issues and trends impacting on the property and development 
industry in WA.  

Produced in hard copy and digital format, this magazine provides the ideal opportunity 
to engage with the development industry.

Hard copy delivered direct to over 300 subscribers and digital copy sent out to over 
4000 subscribers. 



The Urbanist
Inside Front Cover

Premium position

Exceptional exposure

Printed on 300gsm 
glossy stock

Only 1 space per edition

Rates*

1 Edition

2 Editions

3 Editions

4 Editions

$2,250

$4,275

$6,075

$7,650

*All prices are ex GST



The Urbanist
Full Page Single

Left or right page 
position preference

Exceptional exposure

Positioned alongside 
engaging content

Limited spaces per 
edition

Rates*

1 Edition

2 Editions

3 Editions

4 Editions

$1,500

$2,850

$4,025

$5,100

*All prices are ex GST



PLANNING FOR THE FUTURE

As your industry body, UDIA 
WA has worked tirelessly since 
the pandemic took hold to 
advocate for urgent industry 
stimulus in order to maintain 
jobs and economic activity as 
we head towards a recession 
and at the time of writing, it 
appears our Federal and State 
Government have listened. 

A new construction stimulus 
will provide the industry with a 
lifeline to absorb the economic 
shock of the pandemic that 
would otherwise create havoc 
when the pipeline of activity 
slows to a trickle in a couple of 
months time. The industry with 
its job multiplier is well placed 
to assist in rebuilding the WA 
economy over the months and 
years ahead.

We have seen the biggest 
legislative change in planning 
in many years with the 
introduction of the Planning 
& Amendment Bill 2020 
to Parliament, providing 
a platform for significant 
developments, extension of 
sub-division approvals and red 
tape reduction. It’s amazing 
the speed at which legislative 
and regulatory change can be 
achieved when our economic 
livelihoods are at stake. 

UDIA WA has also worked 
closely with key stakeholders 
to push for shovel-ready 
community infrastructure 

projects that are funded by 
developers to be brought 
forward. 
Infrastructure investment 
is a critical component 
in recovering from the 
unprecedented economic 
shock of COVID-19, and in this 
edition of The Urbanist – we 
talk to the leaders of the two 
most critical bodies guiding 
the prioritisation, funding 
and endorsement of major 
infrastructure in WA and the 
rest of the country. 

The catch phrase ‘place-
based’ has become the 
new trendy term in public 
policy, and with merit. As 
Infrastructure Australia CEO 
Romilly Madew highlights, 
infrastructure planning and 
needs assessment needs to be 
undertaken on a place-based 
level to ensure the significant 
investment not only delivers 
the right outcomes for the local 
population but that housing 
and property development 
investment aligns with the 
needs of the community. 

UDIA WA has been calling for a 
clear and compelling vision for 
Perth, which as Infrastructure 
WA CEO John Langoulant 
says in this edition would be 
a key input into the 20-year 
Infrastructure Strategy that he 
and his board and team are 
responsible for developing. 

Whilst our immediate 
attention has been diverted 
to the industry, market and 
government response to the 
impacts of the pandemic, we 
must not forget the impacts 
of climate change on our 
environment, liveability and 
urban development in the 
future. Professor Tony Wong, 
the Chair of Water Sensitive 
Cities writes that our ageing 
infrastructure that historically 
served our cities well 
cannot address the complex 
challenges ahead. 

There are few that understand 
the intense and complex 
challenges of planning for 
the future than Director 
General – Department for 
Planning, Lands and Heritage 
Gail McGowan. Gail has written 
about the need to look for the 
opportunity in disruption as 
she provides her reflections in 
the lead up to her finishing up 
at the Department later this 
year. On behalf of the UDIA 
WA Council and team, we 
thank Gail for her significant 
contribution to the industry 
in her time at DPLH and what 
a way to finish by landing 
the biggest planning reform 
in years at a time when we 
most need it. 

Tanya Steinbeck
UDIA WA CEO

When our Premier Mark McGowan on the cover of our inaugural edition of The Urbanist said 
“We’re living in a changing world”, never would we have anticipated the degree of change we 
would experience in the following weeks with the impact of COVID-19 on our lives, our economy 
and sadly for many, our health. 

CEO REPORT

SHAPING 
CITIES AND 
COMMUNITIES

URBIS.COM.AU

As we navigate the global impacts of 
COVID-19, Urbis continues to shape 
the urban environment and thriving 
communities across Western Australia. 
To meet the needs of a growing population 
and an evolving urban landscape, we draw 
together a network of the brightest minds. 
Whether you engage with us in the areas of 
planning, design, heritage, policy, valuations, 
transactions, economics or research, you 
know you’re dealing with the experts who will 
connect you to a better outcome, every time.
If you would like to learn more about unlocking 
the potential of your project, please get in 
touch with our specialist team.

Image: Barcelona is a pioneer in the city of proximity.

Other major cities that are 
implementing similar concepts 
include Ottawa in Canada 
where the new ‘Official Plan’ for 
2019-2046 describes how the 
city will grow and has a goal to 
be the most liveable mid-sized 
city in North America including 
the implementation of 15 minute 
neighbourhoods. 

Barcelona (Spain) is also a pioneer 
in the city of proximity with its 
supermanzanas that propose a 
reorientation of the city towards 
human life. Supermanzanas are 
basically super blocks that aim to 
significantly increase urban green 
areas and reduce car use within 
a 16,000 square metre grid (or 
four blocks). 

In London, recently re-elected 
Mayor Sadiq Khan has also touted 
London’s future as a 15-minute city 
with a focus on high streets.  In 
a recent interview in the wake of 
COVID-19, he said that “London’s 
recovery must be an inclusive green 
recovery that enables all Londoners 
to walk and cycle around greener 
neighbourhoods and support their 
local high streets.”

Both Professor Moreno and Mr 
Mant agree that Perth could look to 
implement a similar concept. 

“The notion of proximity varies 
according to the density and 
characteristic of territories. For 
this reason, the pendant of the 
15-minute city for less compact 
urban environments is the 
30-minute territory,” Professor 
Moreno advises.  

“Goals are the same, but 
implementation is adapted to higher 
distances and fewer people.” 

Mr Mant says that working 
in partnership with the local 
community and relevant state 
and local authorities is key to the 
success of implementing a concept 
like 20 MNs in Perth. 

“The 20 MN concept is an 
aspirational policy that is place 
based – it is not a one size fits all 
solution,” Mr Mant said. 

Next steps 

In Melbourne, the focus now 
is on ensuring the statutory 
framework allows for consistent 
implementation of the concept 
across metro Melbourne and 
developing a supporting strategic 
planning process to enable a 
place-based approach to planning 
for the network of activity centres, 
with particular focus on the smaller 
neighbourhood centres. 

Back in Paris, Professor Moreno says 
that the next step is the end of the 
lockdown and the return of the “joie 
de vivre” after more than a year of 
crisis and slowdown. 

“Reopening of restaurants, shops, 
social places, sports places will 
bring back the reality of the 
15-minute city to life,” Professor 
Moreno said. 

“During this recovery process, we’ll 
continue to enhance the chronotopy 
of places, to develop the “urban 
commons”, to promote the 
involvement of citizens and to set 
down values of the 15-minute cities 
in every new urban project.”

Following on from the Millennial 
generation, Gen Z comprises the 
cohort of young people up to the 
age of about 23 and while much of 
this generation are still students, 
they represent the next wave 
of homeowners that will sweep 
the market from the end of this 
decade onwards.

In fact, Lendlease Head of 
Customer and Product Futures 
Natalie Slessor says that by 2030, 
Gen Z will form more than a third 
of the workforce. 

With this in mind it is important 
the development industry think 
carefully about this generation 
and what they might want from 
projects in coming years. To 
do that, the key starting point 
is to understand what makes 
this generation tick and what 
motivates them.

As Miss Thunberg has shown, this 
is a generation unafraid to voice 
their opinions, similar to their 
Millennial predecessors but it is 
important to note that Gen Z is 
shaping up to be quite different to 
the Millennials before them.

Ms Slessor says Gen Z are digital 
natives just like Millennials but will 
not be a ‘broadcast’ generation.

“They have a dose of scepticism 
about big tech – let’s not forget that 
the term ‘fake news’ was very much 
coined on their watch,” she said.

“Gen Z’s are very driven, very 
collaborative, an amazingly open 
generation, but are more purpose 
led than ever. They are highly likely 
to be politically aware and hyper 
aware of the climate crisis, equality 
and sustainability. They feel that 
they are their issues to solve.”

Similar to Ms Slessor, Right Angle 
Studio Strategy & Insights Director 
Barrie Barton says Gen Z are much 
more concerned about self-
awareness than self-promotion.

“They have more robust stand-
alone identities, seek more 
meaningful relationships with 
others and hold a great vision for 
what the planet needs beyond 
their own lives,” he said.

“Gen Z boycott places, brands 
and products that are not 
sustainable - so to attract Gen Z 
customers the property industry 
must make places that go way 
beyond the minimum sustainable 
commitments required by policy.

“In terms of design, Gen Z will 
willingly sacrifice size for connection 
to community and amenity so there will 
need to be a 

Continued on page 34.

Whatever your thoughts on Greta Thunberg are, she is one of the leading voices of the emerging 
generation known as Generation Z (Gen Z).

Creating places 
FOR THE NEW GENERATION

Initiated by The Big Issue, over the 
next 30 years Homes for Homes 
aims to raise more than $1 billion 
for social and affordable housing. 

Homes for Homes is a simple 
promise that when a home sells, 
whenever that is, 0.1% of the sale 
price will be donated to helping 
build homes for those in need.

Homes for Homes will grant 
money raised to experienced 
housing providers to tackle the 
lack of homes for those living on 
or below the poverty line.

For more information head to: 
www.homesforhomes.org.au  

Homes for Homes 

While congratulating the State 
Government on the new homelessness 
strategy and the Housing First 
approach, Ms Mackenzie cites a range 
of other policies such as inclusionary 
zoning, capital gains tax and negative 
gearing that she believes require 
consideration or review in order to 
more broadly tackle issues around the 
availability of more affordable housing 
and preventing the increasing rates of 
homelessness. 

Ms Mackenzie also warns the economic 
impacts of COVID-19 will have a 
significant impact on demand for 
social housing in the coming years. 

“COVID has shown that people who’ve 
never felt they’d need the welfare 
system are finding they’re in housing 
insecurity and I think that’s pretty 
frightening,” Ms Mackenzie said. “I 
think it has shifted perceptions and 
people know friends or family who are 
suddenly finding it hard to pay the rent 
or hard to pay the mortgage. 

“I think there is a potential tsunami of 
homelessness coming as a result of 
COVID. If you look at WA, our rental 
market, it’s really unaffordable, the 
vacancy rates are at record lows. 

“If you’ve got a social housing system 
where there’s a wait list of 14,000 
people and a private rental market 
that’s unaffordable, the outcome is not 
rocket science.” 

What can private 
industry do? 

The most critical area that private 
industry can contribute to, according 
to Tsemberis, Mackenzie and Minister 
McGurk, is supply.  

“Delivering diverse affordable housing 
products right across our cities,” Ms 
Mackenzie says. “Homes that are 
close to amenities, public transport, 
and education and employment 
opportunities at a price point that 
people on low to moderate incomes 
can afford. 

“There are also opportunities for 
private industry to work in partnership 
with community housing providers 
in delivering affordable housing 
developments. 

“Private sector support either through 
in kind, providing services at cost, 
or by donating services or funds 
to housing projects will increase 
housing supply at the lower and more 
affordable end of the market. 

“Also working with the community 
housing sector to lease investment 
properties. There’s an opportunity for 
the private sector to reap a capital 
gains tax benefit and get a rental 
return but do it in a way that also 
makes that property available to 
people on lower incomes by leasing 
these properties via community 
housing providers.”  

p:  (08) 9331 2997

e:  info@naturebasedplay.com.au

w: www.naturebasedplay.com.au

NATURE PLAYGROUNDS   ENTRY STATEMENTS    BESPOKE PLACEMAKING
 

 WINNER PLA WA and AUSTRALIA BEST NATURE PLAYGROUND <$500 000

Targeted at lowering environmental impact, Nature Based Play can make use of cleared 
timbers and stone to create nature inspired landscapes. Working with locally sourced 
materials we produce site specific original designs. Our Design and Construction 
teams will create memorable spaces which bring nature’s touch to your project.
We operate all over WA with a focus on Nature Playgrounds, Entry Statements, and 
Small Natural Interventions.

There are also philanthropic 
opportunities for the private sector 
to contribute to. 

Minister McGurk urges private 
organisations and individuals to 
hook into existing services rather 
than start something new so that 
work already underway is supported 
and not undermined. 

“Don’t start your own effort; you 
need to link in with an existing 
service and we have an obligation 
to support those services,” the 
Minister said.

In Fremantle, the private sector 
successfully supported a Housing 
First initiative called ’20 lives, 20 
homes Freo’ which was an initiative 
based on another successful 
program, ‘50 Lives, 50 Homes’, 
which housed more than 147 rough 
sleepers in Perth over three years. 

With a private sector fund of $1 
million, the State Government 
contributed $395,000 to trial a 
private rental subsidy that gave 
people experiencing homelessness 
access to housing by tapping into 
the private rental market. 

Properties are being leased and 
managed by Foundation Housing 
and participants are charged weekly 
rent that is subsidised at a similar 
rate to that applied to social housing 
properties.

“We’re a year into that project and 
last time I checked there were 18 
people that had been housed even 
though stock has been an issue,” 
Minister McGurk said. 

A final message from Mr Tsemberis 
when it comes to private industry 
involvement in this space is clear. 

“If you want to make a profit out of 
this, there is no room for you.”  

Housing First started in the early 1990’s and the model is in 

various forms across the globe
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COLLABORATIVE |   
Working with the entire project team to expedite landscape
works within civil programs saving time and money.
EFFICIENT |  
One point of contact allows seamless delivery from design
to administration and construction, which is why we can
offer significantly reduced design fees.
TRANSPARENT | 
We encourage regular reviews of our rates by an
independent third party to ensure market pricing is
achieved. We also provide supplier quotes on bespoke
items. 

 

 

We are LD Total

the leaders in landscape

design and construction

L D T O T A L . C O M . A U

There is a reason why the D&C model is an extremely
successful method of landscaping all over the world, 

and Australia is starting to see why!
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COLLABORATIVE |   
Working with the entire project team to expedite landscape
works within civil programs saving time and money.
EFFICIENT |  
One point of contact allows seamless delivery from design
to administration and construction, which is why we can
offer significantly reduced design fees.
TRANSPARENT | 
We encourage regular reviews of our rates by an
independent third party to ensure market pricing is
achieved. We also provide supplier quotes on bespoke
items. 

 

 

We are LD Total

the leaders in landscape

design and construction

L D T O T A L . C O M . A U

There is a reason why the D&C model is an extremely
successful method of landscaping all over the world, 

and Australia is starting to see why!
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COLLABORATIVE |   
Working with the entire project team to expedite landscape
works within civil programs saving time and money.
EFFICIENT |  
One point of contact allows seamless delivery from design
to administration and construction, which is why we can
offer significantly reduced design fees.
TRANSPARENT | 
We encourage regular reviews of our rates by an
independent third party to ensure market pricing is
achieved. We also provide supplier quotes on bespoke
items. 

 

 

We are LD Total

the leaders in landscape

design and construction

L D T O T A L . C O M . A U

There is a reason why the D&C model is an extremely
successful method of landscaping all over the world, 

and Australia is starting to see why!
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The Urbanist
Back Cover

Exclusive position

Guaranteed exposure

Printed on premium 
glossy stock

Only 1 per edition

Rates*

1 Edition

2 Editions

3 Editions

4 Editions

$2,500

$4,750

$6,750

$8,500

*All prices are ex GST



WE’RE LIVING 
IN A CHANGING 

WORLD
PREMIER MARK MCGOWAN

DRIVING PERTH’S VISION

PROFILE ON: TIFFANY ALLEN

COLLABORATION KEY TO  
CLIMATE CHANGE RESPONSE

#01
2020

ON WINNING THE RUSSEL PERRY AWARD FOR URBAN 
DEVELOPMENT EXCELLENCE FOR CIRQUE MOUNT 
PLEASANT  
AT THE 2019 UDIA WA AWARDS FOR EXCELLENCE.

CONGRATULATIONS TO 
STIRLING CAPITAL

For your chance to have a project recognised as the very best in WA, nominate 
for the 2020 UDIA WA Awards for Excellence. Nominations open soon.  
For details, visit www.udiawa.com.au

#02
2020

Get the
recognition
your project
deserves.

EnviroDevelopment is a scientifically-based branding system designed to make it easier for purchasers to 
recognise and, thereby, select more environmentally sustainable homes and lifestyles.

Certified developments are carefully designed to protect the environment and use resources responsibly, 
while offering a range of benefits to homeowners, industry and government.

Get your free audit today
Call Taylor on 07 3229 1589
or visit envirodevelopment.com.au

INFRASTRUCTURE DRIVES 
ECONOMIC GROWTH

PROFILE ON: DANIEL PANICKAR

IMPACT OF COVID-19 ON DESIGNResilience | Recovery | Renewal

D C .  2 0 2 1  

A N N U A L  D E V E L O P M E N T

C O N F E R E N C E

WED 24 - FRI 26 FEB 

Bunker Bay Resort

#04
2020

WA EYEING STRONG 
RECOVERY

PLANNING REFORM 
UNDER THE MICROSCOPE

UDIA WA’S STATE 
ELECTION CAMPAIGN

2021 
STATE ELECTION 

SPECIAL

For more information visit www.udiawa.com.au/event #02
2021

CHARTING THE RISE 
OF 15-MINUTE CITIES

INTERNATIONAL CLIMATE 
CHANGE STRATEGIES

LIVEABILITY UNDER THE 
MICROSCOPE

INTERNATIONAL STUDY TOUR EDITION

NOMINATIONS 
CLOSE JUNE 30! 

MAKE SURE YOUR PROJECT GETS THE 
RECOGNITION IT DESERVES

ENTER NOW
FOR MORE INFORMATION 

www.udiawa.com.au/events-awards

*All prices are ex GST



The Urbanist 
Specs

Full Page

210 w x 297 h mm

With 5 mm bleed

2-Page Centre Spread

420 w x 297 h mm

With 5 mm bleed

Half Page

210 w x 150 h mm

With 5 mm bleed

Quarter Page

105 w x 150 h mm

With 5 mm bleed

File Format

Files to be created in PDF version 1.3 or 1.4.

PDF files to be supplied in CMYK format with all fonts embedded 

into the file. RGB or spot colour files will be rejected.



The Urban Express is the development industry’s weekly communiqué, delivering 
highly valued informative updates which reaches thousands of industry stakeholders in 
Western Australia.

An impressive open rate (averaging 35%) and a targeted audience of property 
developers, builders, consultants, essential service providers and key decision makers, 
it’s the perfect way of getting your brand in front of industry in a reliable way and on a 
consistent basis.

With up to 50 editions across the year, offering over 225,000 “hits”, the exposure you 
receive from the Urban Express is unsurpassed.  

In 2022 and beyond, UDIA communications will continue to be the respected 
and sought after source for information, data, updates and insights on all things 
development in WA.

Banner ad: 600 x 250 mm

Hyperlink capable 

PNG or JPEG images   

required

Premium position sits   

directly under the  

‘From the CEO’ section

Rates*

1 Edition

2 Editions

4 Editions

8 Editions

$275

$500

$990

$1,800

Specs

*All prices are ex GST

Urban
Express

Standard Premium

$350

$665

$1,300

$2,400



LIVE
The Urbanist Live is UDIA WA’s podcast series that explores the latest property market 
news and trends. 

The Urbanist Live has been produced to complement our quarterly magazine, The 
Urbanist, and has been made freely available to everyone as we believe in the value of 
sharing great ideas. 

The podcast is an exciting and popular product that provides an excellent opportunity 
to reach a large number of industry professionals in an easy and accessible way. 

Alternate episodes feature a special guest and UDIA WA have set up a special series 
dedicated to diversity and inclusion.

Up to 30 seconds announcement at the start of the podcast (pre recorded or host can 
read from script)

A short acknowledgement by the podcast host (such as “thanks again to our hosts…”) 
at the end of the podcast

Branding exposure via logo with hyperlink included on the EDM announcing the release 
of each edition; on the podcast webpage; and across any social media mentions of the 
podcast

Exclusivity as sponsor for the allocated editions

Topics of podcast discussion at UDIA WA’s discretion

Rates*

1 Episode

2 Episodes

3 Episodes

4 Episodes

$500

$950

$1,350

$1,700

Specs

*All prices are ex GST
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